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The elegant FMC motorhome
was first sold in 1972 and pro-
duced until 1976. This classic

coach is still in operation today and is
treasured as a co~ector'sitem.

The Food Machinery Company
Corporation, better known worldwide
as FMCCorp.,has produced chemicals
and machinery for more than a centu-
ry. Its plant in Santa Clara, California,
originally manufactured equipment to
process the large volumes of vegeta-
bles and fruits grown and harvested
in the area. FMC expanded into the
defense business and began to ~pI"f)-
duce military vehicles, such as tanks.
Today it also makes gold mining

equipment, airport baggage handlers,
people movers, and more.

By the late 1960s, company plan-
ners projecteda cutback in government
contracts and began to look for new
product lines to offset the loss.
Recreation vehicles were becoming
popular, so motorhome production was
selected. Key personnel from the FMC
Ordnance Division were transferred to

the newly established Motor Coach
Division, and development of a proto-
type motorhome began.

A different sort of design. FMC's
engineers a1ready~knewhow to design
almost indestructible military vehicles.
In developing the motorhome proto-,

Classic FMC motorhomes fill the sales lot at Recreational Vehicle Services

of Morgan Hill,.California.

type, they focused on designing and
constructing "from the road up."
Rather than utilizing chassis purchased
from Chrysler,Chevrolet, or Ford, FMC
designed its own heavy-duty chassis,
incorporating some of the features
found in its military vehicles. The fIrst
prototype was a mid-engine>19-foot
vehicle, assembled in FMC'sRiverside,
California,plant, which was supporting
the Santa Clara facility.It was followed
by a 23-foot prototype. Neither reached
the assembly line, but both underwent
extensive testing that provided valu-
able data for the final design of the 29-
foot production model.

FMCCorp.'s first coach, designated
the 2900R, rolled off the line in late
1972. It was an intriguing unit pow-
ered by a rear-mounted Chrysler440 v-
B engine, with outside service accessi-
bility. The need for a long front-to-rear
drive shaft was eliminated, thus per-
mitting a 10w~profIledesign. With the
engine in the rear, there was little noise
in the passenger compartment. Th{
2900R's foundation was a fully inte-
grated steel design with independent
suspension for all wheels, creating
superb control and a smooth ride. The
upper aluminum frame covered by
fiberglass provided passenger safety,
comfort, and coach durability.

And inside. . . The FMCwas an

industry role model with a luxurious,
livable interior. The ceilingwas 6 feet 4
inches high, enabling taller people to
move without stooping or bending.
Because of its low floor profIle, no step
was needed inside the coach at the pas-

senger door, thus permitting easy
ingress and egress. A driver's-side
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